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CEEBIC Launches EU Accession Section of CEEBICnet

The Central and Eastern Europe Business Information
Center (CEEBIC) recently launched anew section of its
Web site, CEEBICnet. This new section focuses on the
European Union (EU) accession process currently
underway in Central and Eastern Europe and itsimpact on
U.S. commercia activity intheregion.

Thereare currently 10 countriesin Central and Eastern
Europe (CEE) negotiating to enter to the European Union
(EV): Estonia, Latvia, Lithuania, Poland, the Czech
Republic, Slovakia, Hungary, Slovenia, Romania, and
Bulgaria. The highly intensive and complex EU accession
process has shaped various aspects of the accession
countries' transition to a market economy and the
development of their commercial rulesand regulations.

As part of the accession process, these countries are
required to adopt the acquis communautaire, the common

body of law in the European Union. CEE countriesalso
have entered into bilateral agreementswith the EU in areas
such asindustrial and agricultural tariffs and standards and
certification procedures. These bilateral agreements can
affect the competitiveness of U.S. exportsto CEE countries.
EU accession also affects areas as wide-ranging as
government procurement, duty drawback policies, and
intellectual property rights.

U.S. companies can now turn to CEEBICnet for the latest
information on the complex accession process.
Subsections of the EU accession Web page include: (1)
milestones in the EU access process; (2) accession criteria;
(3) candidates progressin EU negotiations; (4) the
European Monetary Union; (5) EU sources of funding; (6)
opportunitiesfor U.S. companies asresult of EU accession;
and (7) challengesfor U.S. companiesasaresult of EU
accession. Thisnew section of CEEBICnet can be
accessed at www.mac.doc.gov/eebic/euaccession.htm.

U.S. Ambassador and Slovak Deputy P.M. Tour U.S.

TheU.S. ambassador to the Slovak Republic, Carl
Spielvogel and Slovak Deputy Prime Minister for Economy,
Ivan Miklos recently visited four citiesin the United States
to promote U.S. exportsand investment in Slovakia.
Representatives of the U.S. Department of Commerceand
officials of the Slovak government accompanied the
ambassador and the deputy prime minister on the tour.

Thetour kicked off in New York on February 26 with Inwest
Forum, an investment conference focused on investment
opportunitiesin Czech Republic, Hungary, Poland, and
Slovakia. The conference brought together senior
representatives from the four Central European
governments and featured an address by former Secretary
of the Treasury Robert Rubin and remarksfrom
Ambassador Spielvogel and U.S. Ambassador to Hungary,
Peter Tufo. Over 300 U.S. companies attended the day-

long seminar. To learn more about investment
opportunities and incentive programs in Central Europe, go
to the web sites of the foreign investment promotion
agenciesfor Czech Republic (www.czechinvest.org),
Hungary (www.itd.hu), Poland (www.paiz.pl), and Slovakia
(www.sario.sk). CEEBIC trade specialist arealso available
to assist companies seeking to make investmentsin Central
Europe. To speak toaCEEBIC trade specidist, call (202)
482-2645 or e-mail ceebic@ita.doc.gov.

On Tuesday, February 27, the Business Council for
International Understanding (BCIU) organized abreakfast
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Eye on Southeast Europe

Mr. Cristian Colteanu, Secretary of Satewith the Foreign Trade
Department of the Romanian Foreign Affairs Ministry, speaks
exclusively with Commercial Update about the opportunitiesand
challenges of the Romanian market.

The Department for Foreign Trade and Economic Promotion
has been established under the Ministry of Foreign Affairs.

What areyour department’stop prioritiesfor 2001 and what
performance benchmarks have you established?

Foreign trade activities and international economic cooperation,
strong exports, and increased foreign direct investments are top
priorities already outlined both in Romania’s medium-term
national strategy for economic development and in the
government’s program for 2001-2004.

In order to meet these priorities, Romaniawill be an active player
inthe global and regional processesrelevant for the international
trade system; continue to improve the legal framework for
economic relations; boost its exports; consolidate trade measures
to protect local producers' interests; improve the business
environment and the investment climate; and promote Romanian
enterprises’ interests abroad. At the same time, we will identify
new foreign markets and regain former traditional marketsfor
Romanian goods. Wewill also make concerted aggressive efforts
to attract foreign direct investment, technology, and know-how.

We forecast $11.2 hillion in exports this year —a 6 percent
increase compared to 2000. Romaniawill focus on export goods
such as: furniture, apparel, footwear, ships, fertilizers, electric
and drilling equipment, machinetools, etc. In order to reducethe
negative trade balance, we forecast a slower import rate. Most of
our imports will be investment related — necessary to upgrade the
production capacity. These types of imports, together with
production related imports, will account for 85 percent of the
total imports’ volume. In this context, we consider our trade
relations with the United States. are extremely important.

Romania’s government has set ambitious targets regarding
foreign direct investment (FDI). What steps will you take to
reach these targets?

Attracting foreign direct investment is key to re-launching the
Romanian economy and meeting the conditionsfor Romania’s
integration into Euro-Atlantic structures and for EU accession.
The national strategy for economic development forecasts a total
volume of $1.8 hillion in FDI through 2004. The government
understandsthat foreign investors are looking for afavorable
investment environment based on stable, transparent, and
predictablelegidation.

We are currently coordinating our efforts with the Economic
Ministry in Romaniato determine which strategic sectors would
attract FDI and to make proposals that will eliminate any
obstaclesforeigninvestorsmay faceregarding legislation,
accounting, banking and financial services, and so on. During the
first quarter of this year, we want to make an inventory of the
running investment projects, and those projects that have been

blocked or delayed. Foreign investorswill be ableto access
information databases made avail able on the Internet

For the next stage, we will establish an annual portfolio of
priority investments that will attract major foreign investors. We
will also set up a mechanism that will pool investments from the
public and private sectors. It isimportant to establish a national
network to facilitate cooperation between the private and public
sectors and among regions. A specia one-stop-office under the
direct oversight of the prime minister will facilitate the foreign
investors' accessto top-level decision makers. We are al'so
considering measuresto stimulate foreign investors' interest for
depressed zones, free trade zones, regional development, and
technological parks; such measureswill also includefiscal
incentives.

What measures will the government take in order to
improve the investment climate?

We will focus on solving problems connected with inventories
and accountsreceivables asregistered collateralsfor bank loans;
accounting regul ations for companieswith limited liability —in
order to become relevant for investors; the international account-
ing standards; inventory evaluation; fiscal issues—to nameonly a
few.

We think that a speedy solution to these problems will have a
positive effect on the business environment and contribute to an
increasein foreign investmentsin Romania.

Which economic sectors could become extremely attractive
for the foreign investors?

Tourism, SMEs, environmental protection, public works,
housing, information technology, oil, the light industry, the food
industry and agriculture, anong others, show great potential.

(Continued on page 11)

Want to learn more about com-
mercial opportunities
in Romania?

Check out this month's spe-
cial Romania Supplement.

Go to pages 7 — 11.
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Evolving Product Standards in Central Europe

by Laurie Molnar, Central and Eastern Europe Division, Market Access and Compliance

The 10 Central and Eastern European (CEE) countries
negotiating to enter the European Union (EU) have
undertaken a massive effort to harmonize their standards,
technical regulations, and certification procedures with
those of the EU. Inthelong run, thiswill result in region-
wide homogeneity in technical regulations. Once harmoni-
zationiscomplete, U.S. exporterswill no longer haveto
navigate through often less-than-transparent certification
procedures to demonstrate conformity with the different
national standards of each CEE country. Harmonization
may benefit U.S. companiesthat already export to the
European Union, areexperienced in complying with EU
standards, and do not find those standards onerous.

However, intheinterim before harmonizationiscomplete
and CEE countriesbecomefull membersof theEU, U.S.
exporterswill find the standards areavery muchin flux.
There areincreasingly few purely “national” standards as
CEE countries adopt European and international standards
intheir technical regulations. Among the CEE countries
most advanced in these effortsisthe Czech Republic,
which has harmonized more than 90 percent of its stan-
dards and technical regulations with those of the EU
(particularly, those relating to the health and saf ety of
persons, property, and the environment). In some cases,
CEE countries are designating new notified bodies autho-
rized to undertake CE mark product testing and certifica
tion.

EU SignsBilater al Standar dsAgreementswith Czech
Republicand Hungary

A major development in the standards area took place on
Feb. 26, 2001: the EU signed unilateral recognition agree-
mentswith Hungary and the Czech Republic, called the
Protocol to the Europe Agreement on Conformity Assess-
ment and Acceptance of Industrial Products, or PECA
agreements. These agreements areintended to facilitate
trade between the EU and these countries. As part of the
PECA agreements, the signatories agree to mutually
recognize one another’s conformity assessment proce-
dures. The PECA agreementswill go into effect once they
areratified by the Czech and Hungarian governments and
publishedintheir official gazettes (expected June 2001).
The EU isalso discussing bilateral PECA agreementswith
Poland, Slovakia, Slovenia, Estonia, and Latvia, and soon
may launch discussions on PECA agreementswith
Bulgariaand Romania.

The basic purpose of the PECA agreementsisto enable
certain productsto enter the CEE markets and, vice versa,

for Czech and Hungarian products to enter the EU without
additional testing to demonstrate their conformity with
standards. PECA-covered products are exempt from
further testing if they meet two criteria:

1. They haveaCE mark.

2. They fulfill EU country-of-origin requirementsor
originatein the European Union.

Thissecond criterionwill likely create acomparative
advantage for EU exportersover U.S. exporters. It appears
that whilean EU-origin product withaCE mark onit will be
ableto enter CEE markets without additional testing, the
sameU.S. product with the same CE mark will haveto
undergo testing in the CEE countries to demonstrate its
conformity with EU standards.

Fortunately, some exceptionsdo exist, which will mitigate
the negative effects of the PECA agreements. U.S.
exporters of products such as those covered by the EU’s
machinery, electrical safety, and electromagnetic compat-
ibility directiveswill be ableto put their products onto the
Hungarian and Czech marketsif the manufacturer self-
certifiesthat the product isin conformity with the appli-
cable EU directives. U.S. products covered by these EU
directiveswill be treated the same as products from the EU.
Additional testing will not be required for these U.S.
productsif the manufacturer affixesthe CE mark onthe

(Continued on page 6)
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Central and Eastern Europe Commercial Opportunities

Bulgaria

Swejest isaBulgarian firm with 30 years experiencein providing
dry cleaning and laundry services. It employs 60 people. Last
year its total sales reached $500,000. It is currently planning to
expand itsfacilitiesand is seeking U.S. suppliers of dry cleaning
equipment.

Contact: Mr. Dimitar Danev
ExecutiveDirector

Swejest

10 Ivan Jochev St.

1510 Sofia

Bulgaria

Tel: (359-2) 470-7205

Fax: (359-2) 470-7013
E-mail: danev@interbge.com

Submitted by Georgi Peev, CEEBIC trade specialist, Bulgaria
Croatia

The Varzadin County Chamber of Commercein Croatiais acting
as an agent to find ajoint-venture partner for several local
companies seeking to manufacture medium density fireboards
(MDF) in afree trade zone near Varzadin. Theland for the
facility has already been allocated. The amount of the investment
being sought is $20 million. According to current estimates, the
facility would employ 100 workers and would almost immedi-
ately realize atotal annual sales equal to that of the total
investment. Thelocal partner companies would also act as
customersand arewilling to sign agreementswith thejoint-
venture partner.

Contact: Mr. Cedomil Cesarec

Varazdin County Chamber of Commerce
Tel: (385-42) 320-469

E-mail: ccesared@hgk.hr

Submitted by Miroslav Nikolac, CEEBIC trade specialist, Croatia
FYR Macedonia

Mikron, a Macedonian manufacturer of home appliances and
electrical equipment is seeking aU.S. joint-venture partner and
U.S. technology to help it expand its operation. Mikron has been
in business for over 40 years and currently employs 355 people.
Last year, total turnover was $2.3 million. Over 86 percent of
total production is exported to Germany, Italy, Romania,
Turkey, Russia, Yugoslavia, Egypt, Poland, and Bulgaria.

Contact: Mr. Zlatko Boceski
General Manager

Mikron

Krusevsko Dzade bb

Prilep, Macedonia 97500
Tel: (389-98) 22-240

Fax: (389-98) 24-620
E-mail: mikron@mt.net.mk

Submitted by Arben Gega, CEEBIC trade specialist, FYR
Macedonia

Slovakia

Teda Stropkov is a private company with 1,100 employees. It
was established in 1960. The company produces tel ecommunica-
tions equipment and telephones for homes, hospitals, and
busiesses. It also manufactures a variety of plastic products,
locking mechanisims, and other medical products. Last year
annual saleswere $8.2 million. The company exportsto the
Czech Republic, Germany, Hungary, Poland, Bulgaria, and
Russia. Teda Stropkov is1SO 9001certified and is in the process
of obtaining its VDA 6.1 and QS 9000 certifications. It isseeking
aU.S. joint-venture partner to help it expand its operations.

Contact: Mr. Michal Kopcik
Marketing Manager

Teda Stropkov
Hviezdoslavona 37/46

091 12 Stropkov

Sovakia

Tel: (421-938) 718-1001

Submitted by Pavol Matusek, CEEBIC trade specialist, Sovakia
Slovenia

Magus-R isasmall wholesale importer of textiles and sporting
goods. It was established in 1996 and currently employsfive
people. It is seeking to import cotton T-shirts from the United
States. The quantity needed is between 30,000 to 100,000 units.

Contact: Mr. Tamaz Mehle
General Manager
Litijska47

Ljubljana, Slovenial000
Tel: (386-41) 626-293

Fax: (386-15) 423-823

Submitted by Marko Mlakar, CEEBIC trade specialist, Sovenia
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Ambassador Tour
(Continued from page 1)

briefing hosted by the U.S. pharmaceutical company, Pfizer,
and attended by representatives of Philip Morrisand
Citibank. The deputy prime minister discussed the Slovak
government's commitment to responsiblefiscal policy and
attracting foreign investment. As part of that commitment,
the government has developed a new set of investment
incentivesthat include a 10-year tax holiday. It hasalso
established SARIO, a new government agency designed
to act as one-stop shop for foreign investors in Slovakia.
To learn more about the Slovak government'sfiscal policy,
go towww.government.sk/miklos. Tolearn more about
SARIO, gotowww.sario.sk.

After the breakfast, the delegation traveled to Pittsburgh,
Pennsylvania., where they visited U.S. Steel, the company
which recently made the single largest foreign investment
in Slovak history when it acquired VSZ Steel in Kosice,
Slovakia. The next morning, the state of Pennsylvania
hosted a briefing for Pennsylvania energy companies. To
learn more about the Slovak energy sector, gotothe U.S.
Department of Energy country profilefor Slovakiaat
www.fe.doe.gov/international/slvkover.html.

The third stop on the four-city tour was Cleveland, Ohio.
Ambassador Spielvogel and Deputy Prime Minister Miklos
spoke at a business luncheon organized by the Cleveland
Plain Dealer. Thefinal stop on the tour of the United
States was St. Louis, Missouri. The delegation'svisit to St.
Louiswas organized by Missour's, Department of
Economic Devel opment and was afollow-up to atrade
mission that the state of Missouri conducted in Slovakiain
2000. The day included meetingswith Emerson Electric and
Boeing.

U.S. companies seeking to do businessin Slovakia should
contact Michael Rogers, CEEBIC trade specialist for
Slovakiaat (202) 482-2645 or Joe K aeshaffer, senior
commercid officer, U.S. Embassy Bratidavaat (421-7) 5296-
1079.

American Catalog Show in Albania
July 18-19 2001

The catalog show is a cost-effective way for U.S.
companiesto advertise their productsto Albanian
companies. U.S. companies submit materialsto the
U.S. embassy in Tirana, which will promote their
products at the show. The show will focus on furni-
ture, construction material s and technol ogy, and
processing equipment. To learn more about the show,
contact CEEBIC at tel. (202) 482-2645.

[/

Calendar of Events

May

5/22 CEEBIC Business Briefing: Czech Republic
Your High Speed Conection to Central and Eastern
Europe, Washington, DC

Contact: Andrea Lupo, CEEBIC trade specialist, tel.
(202) 482-2645, fax (202) 482-3898, or e-mail
ceebic@ita.doc.gov

5/22 — 5/23 Investment Opportunitiesin Croatia,
Zagreb, Croatia

Contact: Silvia Savich, CEEBIC trade specialist
tel. (202) 482-2645, fax (202) 482-3898, or e-mail
ceebic@ita.doc.gov

July

7/18 — 7/19 American Catalog Show in Albania,
Tirana, Albania

Contact: Jennifer Gothard, CEEBIC trade speciaist,
tel. (202) 482-2645, fax (202) 482-3898, or e-mail
ceebic@ita.doc.gov. (Materials must be mailed by
June 8, 2001).

Investment Opportunities in Croatia

Sponsored by the Overseas Private Investment
Corporation (OPIC) and the U.S. Department of
Commerce in cooperation with the Ministry of
Economy of the Republic of Croatia

May 23 — 24, 2001
Hotel Inter-Continental
Zagreb, Croatia

Thistwo-day conference will allow U.S. companies
to hear first-hand from Croatian and U.S. government
officias, international financid institutions, and
Croatian companies about investment opportunitiesin
Croatia. U.S. companieswill also have the
opportunitiy to meet one-on-onewith potential
Croatian partners.

For moreinformation, contact Silvia Savich at
tel.: (202) 482-2645, fax (202) 482-3898, or e-mail
ceebic@ita.doc.gov.
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Product Standar ds (Continued from page 3)

product, signs a declaration of conformity, and prepares an
accompanyingtechnical file.

The PECA agreementswill have other importantimplica-
tionsfor U.S. exporters: For PECA-covered products, U.S.
exportersto Hungary and the Czech Republic will be
required to demonstrate conformity withthe EU's“ New
Approach” directives. (In some cases, these directives
wereaready in place beforethe PECAS); U.S. companies
will need to obtain CE marks by conformity assessment
bodiesin these countries for many PECA-covered prod-
uctsto demonstrate their conformity with EU directives.
(See the charts on page 7 to see what products the PECA
agreements cover at present. More productswill likely be
added in the future as harmonization efforts are completed.)
Contact information for Czech conformity assessment
bodies can be found at www.unmz.cz. The Czech and
Hungarian governments soon will announce which
conformity assessment bodies will be designated for
PECA-covered products. CEEBICnet will post this

The CE Mark: Your Product's
Passport to the European Union

The Conformité Europeene, or CE mark, isa
“passport” that allows manufacturers to circulate
industrial productsfreely within theinternal market
of theEU. The CE mark signifiesthat the products
have met the health, safety, and environmental
requirements required by the EU’s“New Approach”
directives. (For moreinformation, see”“ CE Mark
Questions and Answers’ on CEEBICnet at
www.mac.doc.gov/eebic/euA ccession.htm under
"Challengesfor US Companies/Standards') To
speak with aCommerce Department representative
about obtaining a CE mark, contact: Mr. Robert
Straetz, Office of the European Union and Regional
Affairs tdl: (202) 482-4496;fax: (202) 482-2897.

TheEU sNew Approach Directives

The European Union’s (EU) “new approach”
directivesdeal with large families of products such
as machinery, gas appliances, pressure equipment,
toys, and construction products, or horizontal risks
such as those addressed in the EU’ s Electromag-
netic Compatibility Directive. Thedirectivesconsist
of broad, essential health and safety requirements
that products must meet. For moreinformation on
EU “New Approach” directives, their requirements,
what products they cover, and the technical details
regarding meeting health and safety requirements,
see: www.newapproach.org/directivel ist.asp

information onceit becomesavail able.

U.S. exporters should be aware that significant changes
are underway in the standards and certification procedures
throughout Central and Eastern Europe. Exporters can
consult CEEBICnet for updates on information and work
with the Department of Commerce’ s Market Accessand
ComplianceDivision(MAC) andthe Foreign Commercial
Servicein CEE countries to navigate through the changing
rules.

Contacts.

United States: Ms. LaurieMolnar, desk officer or Ms.
MelissaWilson, desk officer, Market Accessand Compli-
ance (MAC) Central and Eastern EuropeDivision; tel.:
(202) 482-4915; fax: (202) 482-4505.

Czech Republic: Ms. Judy Ebner, commercial attacheor
JanaRuckerova, commercial specialist, U.S. and Foreign
Commercial Service, U.S. Embassy Prague; tdl.: (420-2)
5753-1162; fax: 420-2)5753-1165.

Hungary: Mr. Scott Bozek, senior commercial officer, Ms.
PamelaWard, commercia attache, or KingaSvastics,
commercial speciaist, U.S. and Foreign Commercial Service,
U.S. Embassy Budapest; tel: (36-1) 475-4236; option 5; fax:
(36-1) 475-4676.
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Standards and Certification Requirements for U.S. Products Entering Hungary

Product Category*

Requirements

Method **

PECA (hot water boilers, gasappliances,

good manufacturing practicesfor
phar maceuticals, good labratory
practicesfor pharmaceuticals,
and medical devices)*

PECA (machinery, electrical
safety, electromagnetic compatibility)

Other (productsnot covered by
PECA)

Conformity with relavent EU
objectives.

Conformity with relavent EU
directives

Conformity with Hungarian
national standards.

Testing and issuance of
CE mark by Hungarian-
notified body for that
product.

Manufacturers self-
certification: affix
CE mark; prepare
declaration of con-
formity and techni-
cdfile.

Product testing
and certification.

Standards and Certification Requirements for U.S. Products Entering

the Czech Republic

Product Category*

PECA (hot water boilers, gasappliances,

good manufacturing practicesfor
phar maceuticals, good labratory
practicesfor pharmaceuticals,
and medical devices. personal
protective, equipment, pressure
equipment, and protectivesystems
for usein potentially explosive
atmospheres.

PECA (machinery, electrical
safety, electromagnetic compatibility)

Other (productsnot covered by
PECA)

Requirements

Conformity with relavent EU
objectives.

Conformity with relavent EU
directives

Conformity with Czech
national standards.

Method **

Testing and issuance of
CE mark by Czech-
notified body for that
product.

Manufacturers self-
certification: affix
CE mark; prepare
declaration of con-
formity and techni-
cdfile.

Product testing
and certification.

*Procuct categories refer to EU "new approach” directives.
**|n Hungary and the Czech Republic, medical equipment must also beregistered with the relevant authorities. See Commercial Service report on certification of medical

ﬁui Ement in Hungarx at www.mac.doc.ﬁov/wbi c/countr¥r/hunﬁar¥/marketl.htm; for the Czech Rﬁublic at www.mac.doc.gov/eebic/countr¥r/czechr/market.htm.
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Special Feature: Romania

This Special Feature:Romania is a new section that will appear periodically in Commercial Update. It

designed to keep U.S. businesses aware of developments in the Romanian market. In addition to investment, export and business opportu-
nities, it will feature articles on industry sectors with competitive advantage for Romania, legislative updates, and information on trade
regulations and customs. The Special Feature will also monitor the progress made toward the improvement of the business and investment

environment.

If you have specific questions, suggestions, or comments, please contact the Special Feature coordinator and international

trade specialist for Romania, Cristina |. Marine, at tel. (202)-482-3462, fax (202) 482-3898.

Romania— Growth Trends Likely to Continuein 2001

by Cristina Marine,international trade specialist, CEEBIC

Romania's overall performance has improved in 2000, with eco-
nomic indicators showing positive growth after three consecutive
years of decline. According to data in a January 2001 report,
Romania's GDP increased by 2.2 percent last year, to $36 billion.
Industrial output grew by over 8 percent in 2000 as a result of
increased exports, industrial restructuring, and more privatizations.
However, the annual average inflation rate was 45.7 percent, way
abovethetargeted rate of 27 percent. Theyear-end inflation target
was overshot as a result of a number of tax and utility tariff in-
creases, the impact of the worst drought in 50 years, higher oil
prices, and the nominal depreciation of the leu, the domestic cur-
rency. Unemployment fell from 12.2 percent to 10.3 percent at the
end of 2000.

Exports for the first 11 months of 2000 stood at $9.52 hillion, a
year-on-year increase of 23.4 percent increase, whileimportsreached
$11.51 billion, mainly responding to the need for more industrial
inputs. Theresulting trade deficit of $1.98 billion through Novem-
ber was higher than the deficit of 1999 for the same period. Among
Romania smost important exportsweretextiles, metallurgical prod-
ucts, electrical machinery and equipment, and footwear. Imports of
machinery and electrical equipment rose 16.6 percent in the first
eight months of 2000; increased imports of capital equipment were
the result of accelerated enterprise investment; imports of textiles
wereup 11.7 percent, asraw materialsand intermediate goods were
needed for the textiles and clothing sector.

Romaniahas been trading with the European Union (EU) countries,
the member countries of the Central Europe Free Trade Agreement
(CEFTA), the Organization of Petroleum Exporting Countries
(OPEC), aswell asthe United States. Whilethe EU is Romania's
most important trading partner (63.6 percent of total exports and
57.2 percent of total imports), trade with Central and Eastern Euro-
pean countries, including the Former Republic of Yugoslavia, Rus-
sia, Ukraine, and Moldova, increased in 2000.

As of January 2001, Romania cut import duties by 80 percent for
industrial goods from the European Union, European Free Trade

Agreement (EFTA) and CEFTA countries, Turkey, and Moldova.

Experts agree that the positive macroeconomic trends of 2000 will
continue this year, with an official GDP growth forecast at 4.5
percent. It is expected that domestic demand will be stronger and
the export-driven industrial output will continue to grow. How-
ever, since imports are likely to exceed exports, trade and current
account deficits will grow in 2001. It is anticipated that
policymakers will let the leu depreciate in nominal terms, thus
leading to moderately higher inflation than the targeted rate, with
consumer priceinflation on adecreasing trend.

TheInternational Monetary Fund (IMF) and the World Bank (WB)
are promising renewed external financing if Romania stays on the
course of sustained reforms. They cite a need for Romania to
implement IMF-mandated credible, consistent, and public reforms
IMF funding hasadirect impact on foreign lendersand credit rating
agencies, aswell as on both World Bank and EU funds.

The World Bank’s Country Assistance Strategy (CAS) for Roma-
nia, currently availablein draft onthe Internet (www.wb.org) makes
an excellent overview of the country’s decade of transition and
highlights some of the lessons|earned.

The World Bank seems to agree with observers who note “thereis
reason to believe the economic situation may improve.” However,
the draft CAS for Romania clearly states that economic improve-
ment, “in line with the government’s own medium- and long-term
strategy,” is linked to simultaneous progress in three major areas.
restructuring and liquidation of the inherited, loss-making indus-
tries; accel erating private- sector growth; and implementing institu-
tional and governance reform. The bank sees Romania's develop-
ment agenda structured on five pillars: (1) promotion of economic
growth; (2) institution building to strengthen the rule of law; (3)
greater accessto opportunity; (4) strengthening of the social safety
net; (5) natural resource and environmental protection and sustain-
abledevelopment.

(Thisarticleisbased on public information included in PlanEcon
Quarterly Report of January 19, 2001, theWorld Bank's Draft Coun-
try Srategy for Romania, and multiple-source press releases.)
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Basic Transportation and Cus-
tomsFactsfor Romania

by Bogdan Bartolomeu, managing director, SDV-SCAC Roma-
nia

Shipping from the United States to Romaniaisrelatively easy, as
most major international airlines and shipping lines are operating
on thisroute. However, there are anumber of issues that have to
be carefully addressed before shipping the goods. Documentary
reguirementsfor goods being imported into Romaniaare
complex. Shipments arriving without proper and/or correct
documentation are not released by customs, and U.S. exporters
will invariably incur additional expenses. It may be advisableto
use the services of an international freight forwarder with afull
service operation in Romaniato avoid unnecessary costs and
delays. A list of freight forwarders specializing in Central and
and Eastern Europeis available on CEEBICnet.

Airfreight — Bucharest Otopeni Airport

The Otopeni International Airport is situated 10 miles north of
the capital city of Bucharest. The airport has two main runways
and can accommodate all types of aircraft. At present, itis
served by all major European carriersand all of these airlines
offer flights from the United States to their European hubs,
where one can make a connection to Romania. Although most
airlines will operate wide-body palletized aircraft upon leaving
the United States, the segment from the European hub to
Bucharest will be operated with short-haul narrow body aircraft,
which will drastically restrict the weight and dimensions of the
freight. The U.S. companies forwarder will have to pay special
attention when booking the freight in order to make sure that it
can be accommodated on all the flight segmentsto Bucharest.
Most air carrierswill also show cargo flights, with flight numbers
between the European gateways and Bucharest. However, U.S.
companies must bear in mind that these are Road Feeder Service
(RFS) numbers, which in fact indicate trucking. Thistype
negatively affects transit time increasing it from two to three
days to eight to ten days.

At present, no U.S. carrier offers direct flights to Bucharest.
Some U.S. airlineswill accept and transport the freight through
code sharing and/or partnerships with European airlines. When
using this type of operation, companies should be aware that the
computer systems of some European partners will not be able to
handle airway-bill numbersfor U.S. carriers; it isan inconve-
nience that might lead to loss of freight and create difficultiesin
tracing shipments.

Ocean freight — Port of Constantza

The Port of Constantza is one of the major ports on the Black
Sea, and can accommodate vessels up to 100,000 tons. There are
anumber of special installations availablein the port, such asan
oil terminal, grain elevator, roll-onroll-off (ro-ro) facilities, bulk
terminalsfor mineralsand coal, and acontainer terminal.

Major shipping lines, such as Maersk-Seal., CMA-CGM,
Evergreen, Happag Lloyd, and MSC, provide weekly container
services to Constantza. From the United States, most lines will
transship in one or two European ports before arriving at
Constantza. Transit time from East Coast ports is between 24
and 30 days on the average. Regularity and quality of service can
vary widely, and businesses are advised to consult with afreight
forwarder familiar with this route.

Upon arrival at the Constantza container terminal, the importer
has the option to clear customs with one of the local port
customs brokers, and then either pick up the freight or arrange
with aline to send the container on their own chassis to the final
point of destination. Thisis not arecommended procedure,
since customs clearance in Constanzais arather difficult
procedure requiring the presence of the importer’s representative
in the port. (Look for the second part of this series on customs
regulationsin Romaniain an upcoming issue of Commercial
Update.)

A better solution isto have the container transited from
Constantza to an inland customs office close the final destina-
tion. This can be achieved by instructing your forwarder to
identify the appropriate inland customs offices for your customer
and request that the shipping line list as final destination that
particular customs point. It is important to note that transit
policies from the port of Constantza vary among shipping lines
and Romanian Customs sometimes changes procedures with very
short notice.

Intermodal —various seaand inland freight terminals

Special cargo can aso useintermodal transportation such as (a) air
freight to a European airport and then trucking to final destination
Romaniaor (b) ocean freight to magjor portsin Europe and then
trucking to Romania. This type of operation is suitable and
efficient mainly for project cargo. Each operation should be
analyzed carefully, taking into consideration complex issues such
aslicenses, permits, and customs regulationsin each of the
countries transited.

1 SCAC Romaniais part of the European transportation group
SDV.
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Romania's Communications and Information
Technology Ministry Sets New Priorities

At apress conferencein Denver, Colo., in early February,
Mr. Dan Nica, the new Romanian minister of communica-
tions and information technology presented an upbeat
program of hisagency. The minister noted anew govern-
ment action program focusing on the development of the
communications and information technology sector. The
programincludes:

* relaunching and continuing the privatization of communi-
cations entities;

¢ introducing and implementing legal and institutional
reform;

* encouraging the development of market competition
(granting licenses for voice telephony, supporting small
and medium sized enterprises, ensuring a better use of
radio frequency spectrumy;

¢ introducing communi cations devel opment programs,
including fixed linesfor all communitieswith morethan
1,000 peopl e, the modernization of communications, and
enhanced broadband capabilities;

* launching the strategy for the modernization of public
administration by re-engineering the data flow between
public institutions, building up the public administration
infrastructure,developing applications to be used in
education,and establishing a single access point to public
information and multimediacenters.

Minister Nicaalso offered details on his agecy's six
priorities:.

¢ Education: equipment for schools, training for teachers,
development of adequate teaching methods,and utilization
of these sites for adult education and retraining.

* Culture: support for the creation of cultural websites.

* Communicationsinfrastructure: buildingamodern
infrastructure, systematic use of Internet standards,
training for civil servants, improvement of the government
servicesfor the general public.

* E-commer ce: implementing fiscal, financial, and adminis-
trative measures to assist companiesin the utilization of
information technology and e-commerce;

* Resear ch and I nnovation: encouraging high-tech start-up
companies.

* Regulation: Updating Romanian law; preparing Romania
for accession to the European Union, and creating amore
favorable business environment that promotes the use of
information technology and attracts foreign direct invest-
ment.

As short-term actions, the Communications and Informa-

tion Technology Ministry will launch projectsthat will be
financed through public and private sources. Examples
include;

* EDUC School and EDUC High School projects, whichwill
promote primary and secondary school access to the
Internet.

* TheVirtual Library project, whichwill providea
coherent electronic information environment by the
establishment of interconnectivity between Romanian
publicinstitutions (libraries, museums, information centers)
and the public.

* Pointsof Electronic I nformation project, whichwill build
an integrated information system for publicinformation.

* Multimedia Pointsproject, which will facilitate accessto
global information through the use of technology.

* TheUnified Emergency Call System —112 project,
which will help Romaniato better respond to emergency
situations, such as earthquakes, floods, fires, etc.

* Thedevelopment of rural telecommunicationsproject,
whichwill provide communication servicesfor rural and
mountain regions

* Themoder nization and thedevelopment of radio commu-
nicationsand TV networ ks project, whichwill facilitate
national coverage of the second channel of state TV and
modernize the broadcasting systems.

* A project for theimplementation of aradio network for
datatransmission usingthepoint to multi-point technol-
ogy to beimplemented between 2002 and 2012.

* Theimplementation of thegover nmental infrastructure,
which will be developed in several stages. Thisinfrastruc-
ture will be the backbone for e-government, to beimple-
mented initially through pilot projects. The project startsin
March 2001 and will becompleted by the end of 2004.

* Cyber Center, whichwill bringtogether the I T industry,
businesses, and Romanian universities.

Finally, intheregulatory sphere, the ministry explained that
by 2002, the Authority for the Regulation of Communica-
tions (ART) and the Inspectorate for Control and Monitor-
ing of Communicationsand | nformation Technology Field
will be established.

(Based on the press conference of Mr. Dan Nica,
Romania’s minister of communications and information
technology, held Feb. 1, 2001, in Denver, Colo.)
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Commercial Opportunitiesin Romania

Actanol SA — Equity co-investment
opportunity in alternative fuel production
plant. The facility will be located in the
south of Romania and will produce biodiesel
fuel, rape mulch, glycerin, and bioethanol.
This is a joint venture operation of
Romanian, German, and U.S. partners with
extensive experience in the field of
alternative fuels. The local component,
long-term export contracts, transportation
and distribution channels, and sustained
multiple source supply of rapeseed are
important elements for the success of this
project. For detailed information, call or
e-mail CEEBIC.

Alfa Global Solutions SA (AGS)
develops and implements business manage-
ment software for small and medium-sized
companies. AGS staff has expertise to work
with various platforms, development
environments, and languages. AGS boasts
notable successes in administrative and
managerial business tools (financial
administration, stock, assets, and HR
management), e-commerce, security
software, graphics and image processing, and
Web games. AGS is looking for U.S.
partners to expand its activity portfolio and
to further diversify its business. For further
details, call or e-mail CEEBIC.

ALLPRO SA - $3.5 million investment
opportunity in tomato paste/juice facility
and fruit nectar facility located in southwest
Romania, in the Dolj County. Excellent soil
and climate conditions contribute to large
vegetable and fruit crops, that ensure

sustained supply of tomatoes, peaches, and
apricots with superior organic qualities.
Experienced management has a detailed
business plan and feasibility study that allow
for tight implementation schedule. For
detailed information, call or e-mail
CEEBIC.

Danube Delta Tours — Investment
opportunity in ecological tourism business
in the Danube Delta. The unique ecosys-
tems of the Danube Delta consist of marine
levees, lakes, channels, streamlets, and
wetlands. This 4,152-km? surface of water
and land is home to spectacular and unique
species of fauna and flora. This small
company has recorded sustained growth for
the past five years, and its professional
management secures year-round ecological
tourism programs. For further details, call
or e-mail CEEBIC.

EuroMallServices SA — Investment/
partnership opportunity in/ with this
company specializing in Web security,
networking solutions, Internet data secure
transmission, multimedia production, and
software production. In January 2001,
EuroMallServices launched “Incoterms
1990,” an excellent tool to navigate
Romanian customs regulations and business
legislation. For further details, call or
e-mail CEEBIC.

InSight Software provides quality services
of software consulting, development, and
integration. The company specializes in
overall project management and provides

special data capture services. Insight
software services cover, among others,
development and implementation of data
base applications, GIS, scientific and
industrial modeling or simulation algo-
rithms, data security programs, and Internet
programming. InSight Software looks for
business partners in the United States. For
more details, call or eemail CEEBIC.

POLIFARBE SA — Long-term partnership
opportunity with this company, located in
western Romania, producing varnishes,
paints, primers, and thinners. State-of-the-
art French equipment ensures sustained high
productivity and competitiveness of the
company’s diversified products. Experi-
enced management team and proprietary
technologies are key to the company’s
success in a highly competitive European
market. For detailed information, call or e-
mail CEEBIC.

RomFiber SA seeks credit facility or equity
partner in the range of $400,000 to build a
fiber optic cable assembly and research
facility in Bucharest, Romania. Products to
be assembled include single-mode and multi-
mode fiber optic cables and patch cords such
as: loose tube and buffered 62.5/125, loose
tube and buffered 50/125; 20/125. The
typical customers for RomFiber product are
companies in the high bandwidth provider/
user field. Industry data show that the fiber
optic market is growing at a rapid rate: the
$15 million market in 2000 represented a
500 percent increase over a two-year
period. For further details, please call or e
mail CEEBIC.

Eye on Southeast Europe (Continued from page 2)

What isyour assessment of U.S. — Romanian trade relations
and what is your short and long-term vision of these

relations?

million.

in Romaniain 2000, with atotal investment volume of $663

Romania has along history as an important trade partner for the
United Statesin Central and Eastern Europe. Our exports have
grown from $70 — $80 million in the early ninetiesto $320 million
in 1997 — 1999. Thevolume of U.S. importsinto Romaniahas
alsoincreased during the same period. According to Romanian
customs data, bilateral trade reached $771 million at the end of
2000, and U.S. imports stood at $391.1 million last year. We
anticipate that the bilateral trade volume could reach $1 billionin
the near future. The United States was the fourth major investor

The Romanian government is keen to consolidate its cooperation
with the new U.S. administration in the framework of the
Strategic Partnership. Romania also participatesin the South
Eastern Europe Cooperation Initiative (SECI) and in the Stability
Pact for the Balkans — both excellent opportunities for further
cooperation.
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A Message From CEEBIC

Due to technical problems beyond
our control, we were unable to bring
you Commercial Update in February

and March. These probems have

been resolved and we expect
to bring you Commercial Update
regularly starting in June.




