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Decerber 29, 1967
T0: MR. H. C. ROBINSON

FRO:: G. T. LINCOLN

'SUBJECT: Analvsis of Youth Audience - Brown & Williamson Internal Memo

Dated 12/15/67

In analyzing the proposal made by Brad Littlefield to Nr. Burgard of
Brown & Williamson, let me first call your attention to a couple of points:

1. Changing the present measure to one involving ages 12 to 17 at a 12.6
ljevel would make several prime tirm2 shows "unavailable". It is
interesting that many of tne "prohibitive® prcgrams £all in the mid
evening time pericds according to Eastern Standard Time but, of course,
pick up the younger ele-ant of the audience by virtue of the tire zonz
differentials.

2. In prime time telovision American Tobacco would have to give up two
prcgrams if the 12-17 age group is adopted; Brown & Williawscn three
programs; with Lorillard ané Philip Morris each giving up one progran

arnd no =ffect cn Liggett Myers or Reynoldés. In the televisicn
spcrts arca Lalt anéd Lori woulé nct be chle to uss tWo proegrans

llard 5
each, with Pevnolds and Philip torris having to give up ore ezclr and
mpanies.

3, aAccording to the work done by . Littlefield, the restrictions veulad
be more stringant in the area of radio. 1 say this even though a
celective groun of stations were studiad but we could pretty well .
project this sarple across 2 broadar list cf markets and probably ses’
the sam2 picture.

The abova pcirts are based on the material providad in the Dacarber 15 not
which gradas the Scptaxher/Octeber sericd cf 1967. Certainly when school
is cut, rouqhly during the paricd Juna-Saopterber we would find a totally
Gdifferent plcture which would most likely eliminate an extramely large
nurber of shcws in television and radio. TFor example, Littlefield nakas
reforsnce to an 88% increase in prohibitive shows when July-August is
compared to llovamber.
It strikes me that this approach is not just of psycholegical advantag2
as indicated in the Browa & :7i1lismson cCocurant, but rather is so
stringznt as to wake the madia unattractive comrmercially. For example,
w2 gonerally buy on & 26 weak basis involving the winter season when ve
purchass retvork televisicn and while there would bz fewar shows availsh
to the Company and all other competitors, we prevably could live with the
situaticn. However, in renawing for the spring and surmer pericd or
the second 25 wecks of a broadcast s=22801, the nurber of shows dzamed
pronibitive would considerably irncrsase and the Cempany could £ind itsali
in a pzsition of not being zble to renaw certain succaessiul programs.
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e , in our us® of natwork television, would havs
tro almost separats and distinct schecdules when we jook at the broad
winter/surm2l periods. -

redla effectively over 2 broad period of tim2
ic y, sered and as T have said earlier, could have
ffect of making it rnuch less, if not totally unattractive.

ra severs in radic, could be handled
wes long rang2 commitments in the local
chcosea facilities and stay within

2 age guide lin=. We would, hewevel, heve tc
stest with the —ostast and once having establisned positions
stations that fit our specifications, stay with then, for &
re droppad 2 competitor will step right in.
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£ is not necessary to &
that we could pic
to 17 years of
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