Proposed Amendment Relating to
the Requirement of a Warning
Notice in Cigarette Advertising

Page 4, line 20, insert:

" other than the statement required by

section 4 of this Act," immediately after "health".
Page 2, line 7, insert before semicolon:

"and in any cigarette advertising or promotional material.”

I rise to oppose this amendment.

If this amendment is approved, the federal regulatery
agencies will be free to require a warning statement in all
cigarette advertising. Every cigarette advertisement broadcast
over radio and television or published in a newspaper or magazine
would be required to include the statement: "Warning: The
Surgeon General Has Determined That Cigarette Smoking Is Dangerous
To Your Health And May Cause Lung cancer Or Other Diseases.”

First, I do not believe there can be any doubt that a
law requiring a warning in advertising is equivalent to a law
prohibiting advertisingﬁ The Chairman of the Federal Communications
Commission frankly admitted in testifying before the Commerce .
Ccommittee that a warning in advertising would have the practical

effect of prohibiting advertising. As he very candidly stated,

a warning would eliminate the incentive to advertise.
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No one advocates a prohibition on the sale of cigarettes.
I suggest that if cigarettes may lawfully be sold, they may
be advertised. I am firmly opposed to any law prohibiting the
\advertising of a product which may lawfully be sold.

Certainly, it must be obvious to every Member of the
House that the right to advertise--a fundamental commercial right--
is destroyed if a manufacturer is forced to disparage his product
in every advertisement. No businessman will spend his money in
this self-defeating way.

Second, I submit there is no ﬂecessity for requiring a
warning in cigarette advertising. Certainly, it cannot be
justified--as some persons have attempted to justify it--on
grounds that it is necessary in order to inform the public. There
is not the slightest doubt that the American people are well aware
of the contention that smoking may be hazardous to health. A
" public Health Service survey conducted two years ago established
that more than ninety percent of the population was aware of the
smoking and health issue, In view of the tremendous barrage of
publicity which has been gi#en to this mattef on radio and televisién
and in the printed media, I believe there are very few individuals
indeed who remain uninformed.

Finally, This proposal is impractical for many advertisements
The suggested warning would leave no time for any other message in
short radio and television spot announcements. There would be o

time left for the commercial message.
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