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Valuable information for

soldiers is only a CALL away

By Sgt. Chad T. Jones

It's almost a sure thing that anything you've done in the
Army has been done at least 100 times before. In a perfect
world, the repetitive processwill improve with every lesson
learned so that your buddy doesn’t make the same mistake.

In an attempt to make that goal areality, the Center for
Army LessonsLearned (CALL) staff collectsand analyzes
datafrom avariety of current and historical sources,
evaluates what happened and then produces lessons
military leaders can use to make sure they don’t make the
same mistake. They then post all of these lessons on their
Web site—http://call.army.mil. Asamatter of fact, thefirst
things you see when entering the site are links to informa-
tion about current contingencies such as Operation Endur-
ing Freedom and Operation Iragi Freedom.

CALL, likemost military organizations, knowsthe best
way to prepare for the futureisto learn from the past. That's
why the Web site has information on nearly every campaign
inour great military’shistory. For example, | wanted to know
if therewas moreto learn from Brig. Gen. George Armstrong
Custer’sdisaster at Little Big Horn other than, “Don’t get
ambushed by the natives.” So | went to the Request
Information link. After filling out aninitial security check, |
was able to ask the question. | soon realized the CALL staff
was as efficient as a“ hot knife through butter.” Within
minutes of sending my query, | received an e-mail confirming
CALL had received my request and was already working on
the answer.

Anyone needing answers from the Web site can receive
their info by e-mail, compact disc or even afax.

For those of you who enjoy independent study, CALL has
two search engines (Military Domain Search Engineand
SemioMap Visua Search Engine). They also have many other
resources like the CALL Thesaurus. The thesaurus gives users
quick useful information about different topics. For example, did
you know the Army National Guard’s42nd Infantry Division
from New York is nicknamed the* Rainbows?’
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Anyone who wants
information on the
Stryker Brigade Combat
Teamsor Army Transfor-
mation can enter the
Threaded Discussion
Area. CALL has Se-
cialty Links that give
information on subjects
such asfratricide
prevention and military
operations on urbanized
terrain(MOUT). CALL
haslinksto joint opera-
tions lessons learned
sites, aswell as many
Army links. NCOscan
download the latest Leaders Reference Guide that was just
updated in July.

Users can access the site from any computer, but they must
meet certain requirementsto receive someinformation. Also,
users can only access certain information by providing their
Social Security Number and date of birth.

The simple design and color scheme of the site won't
win any awards, but it doesn’t look bad for government
work. Plus the ease in which you can navigate the site more
than makes up for the lack of design creativity. The main
topics of discussion are clearly marked with bold red letters.
The Items of Interest section has a scrolling screen which
provides concise briefs on the latest lessons learned.

If you have any suggestions on how to make the site
better, there isthe Tell Us What Works link located in the
center of the page.

Theinformation on http://call.army.mil may makelife
easier for soldiers. It will also help them do what counts:
accomplish the mission and come home safely.
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